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Customers by
Type: Turnover:

® TypeA ¢ > LODDE
® TyeB © > 5000€
O TypeC © > 10.000€
® Type D
® TypeE




Hrvatska

‘ from

Drive-Time-Zones
nearest logistics centre

B 20 minutes
M 40 minutes

60 minutes
| 80 minutes
| 100 minutes
] 120 minutes

Bl Ny _ e

GfK GeoMarketing

GfK Purchasing Power Europe
in € per capita and year

no data available
less than 500

up to 1.000

up to 1.500

up to 2.000

up to 2.500

up to 3.000

up to 3.500

up to 4.000

up to 4.500
up to 5.000

up to 7.500

up to 10.000

up to 12.500

up to 15.000

up to 17,500

up to 20.000

up to 22.500

up to 25.000

up to 27,500
more than 27.500
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